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Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.
Module - I

(Product and Pricing Management)
Marks - 40

1. Answer any four questions : 10x4

2.

(a)
(b)
(c)
(d)
(e)
®
(8
(h)

Mention the reasons for failure of a new product.

State the various bases of Market Segmentation.

Explain the concept of ‘Product Life Cycle’.

Mention the legal and ethical aspects of Packaging.
Explain the meanings of ‘Dual Pricing’ and ‘Value Pricing’.
State the concept of Pricing in Indian context.

Write a short note on ‘Product Portfolio’.

Explain, in detail, the concept of ‘Demographic Environment’ in marketing.

Module - II
(Marketing Communication)
Marks - 40

Answer any four questions : 10x4

(a)
(b)
(c)
(d)
(e)
®
(8
(h)

Distinguish between Publicity and Advertising.
Explain the concept of ‘Media Planning’.

State the role of Sales Force.

Mention the types of ‘Sales Promotion’.

What do you mean by Advertising Budget?

State the advantages of ‘Social Media’.

Discuss the barriers to Marketing Communication.

Describe the various types of Advertisement.




