
       

 

Title of the Seminar: “Brand Building” and “E-Commerce” 

 

Date and Time: 26th November, 2025, 12.40 PM – 2.00 PM 

Venue: Room No. 19, Heramba Chandra College 

Organised by 

Career Counselling and Placement Cell, Heramba Chandra College 

In association with Internal Quality Assurance Cell (IQAC), Heramba Chandra College 

In collaboration with 

Alliance University, Bangalore 

Coordinator: 

Dr. Paromita Dutta, Assistant Professor, Department of Commerce, Heramba Chandra 

College 

Joint Coordinator: 

Dr. Sumit Naskar, Assistant Professor, Department of English, Heramba Chandra College 

Resource Persons: 

Dr. Mrinmoy Bhattacharjee, Professor & Area Chair – Marketing, Alliance School of 

Business 

 

Number of Participants: 

52 Students 



Objectives of the Programme: 

The key objectives of the seminar were: 

• To introduce students to the concept and importance of brand building in modern 

businesses. 

• To create awareness about the growth, scope, and functioning of e-commerce. 

• To bridge the gap between theoretical knowledge and practical industry practices. 

• To motivate students to explore career opportunities in marketing and digital commerce. 

Activity Report: 

The session was conducted by Dr. Mrinmoy Bhattacharjee, Professor & Area Chair – 

Marketing, Alliance School of Business. Dr. Bhattacharjee delivered an insightful and 

engaging lecture covering the fundamentals of brand building, brand positioning, and customer-

centric strategies. He also discussed the evolution of e-commerce, digital business models, and 

recent trends shaping online markets. 

The session was highly interactive, with students actively participating through questions and 

discussions. Real-life examples and case illustrations shared by the resource person helped in 

better comprehension of the topics. A total of 52 students attended the seminar and showed keen 

interest throughout the session, making it lively and engaging. 

Outcome of the Programme: 

The seminar proved to be highly beneficial for the participants. The major outcomes were: 

• Enhanced understanding of branding strategies and the role of brands in business success. 

• Improved awareness of e-commerce platforms, digital marketing trends, and online 

consumer behavior. 

• Development of analytical and critical thinking regarding real-world marketing 

challenges. 

• Increased motivation among students to pursue further learning and career prospects in 

marketing and e-commerce. 



The seminar concluded with a vote of thanks to Dr. Mrinmoy Bhattacharjee for sharing his 

valuable insights and to the students for their enthusiastic participation. Overall, the programme 

was successful in achieving its objectives and contributed significantly to the academic 

enrichment of the students. 
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